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ABSTRACT

This study seeks to examine and explore the role of product quality and
promotional strategies in influencing consumer purchasing decisions amid increasingly
intense business competition. The research adopts a literature review method with a
quantitative descriptive approach. Research data were obtained from a range of relevant
national and international journal articles published between 2021 and 2025 and
accessed through Google Scholar. A total of fifteen articles that met the inclusion criteria
were systematically reviewed to identify recurring patterns and similarities in previous
research findings. The results indicate that product quality plays a meaningful role in
shaping consumer purchasing decisions through the development of perceived value,
satisfaction, and trust. In addition, promotional strategies function as marketing
communication tools that contribute to consumer awareness, interest, and confidence in
a product. The findings also reveal that promotional effectiveness is influenced by the
suitability of the message, the media channels employed, and the credibility of the
information conveyed to consumers. Overall, the literature review demonstrates that
consumer purchasing decisions are not determined by a single factor, but rather by the
synergy between strong product quality and the implementation of effective promotional
strategies. Therefore, improving product quality accompanied by appropriate
promotional efforts is essential for companies seeking to encourage sustainable
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consumer purchasing decisions. This study is expected to provide theoretical
contributions to marketing research as well as practical implications for business
practitioners in designing more effective marketing strategies..
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